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Surveyedsocial spaces: linkfluence live panels of opinion leaders
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FR DE
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US

linkfluence live panels of online opinion 

leaders and trendsetters are composed of 

websites (blogs, e-zines, media) identified, 

selected and segmented thanks to 

proprietary exploration, mining and 

mapping technologies.

linkfluence live panels are composed of 

thousands of carefully selected influential 

websites (as measured by their inbound-

link-count, their audience and their 

centrality in their respective communities).

linkfluence live panels are composed of 

dozens of communities of interest that 

both reveal and crystallise trends in their 

respective segments.

linkfluence live panels are the most 

reliable and valid sources of insight for 

social media research purposes.

Dots represent websites in our live panels, coloured 

circles represent communities or groups of 

communities. Highlighted dots represent websites 

that were active in the online conversation around 

the crisis.

UK
See page 59 for representation of the live panel

CN
No live panel used. See page 69 for details.
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Glossary & Methodology

Opinion Leading Websites Samples

editorial penetration rate
the  editorial penetration rate of the òcrisisõ topicó is a measure of the 

percentage  of posts in our respective live panels which mentioned this 

topic, among all published posts on all topics.

% of posts

The purpose of this piece of research is to shed light on the impact

the financial, economic and social crisis that emerged in 2008 has

had on the reputations of corporations, banksand governments.

As a consequence, all the blog posts published by online opinion

leaders between the end of 2009 and the beginning of 2010 (when

many analyses of the years past and the years ahead are

traditionally made) mentioning the crisis and at least one of the

aforementioned entities (see semantic profile for more detail) were

collected .

In each country, the most relevant opinions (the crisis being the

main topic of the post, not merely mentioned) were selected,

coded and analysed thanks to a single original analysis protocol,

therefore guaranteeing a homogeneousapproach and comparable

results.

The distrustfulness and trustfulness rates respectively reflect the

percentage of posts expressing distrust towards at least one entity

(seeabove) or trust towards at least one entity (seeabove).

Unless stated otherwise, for each indicator or graph, the

basis of calculation is the full set of respondents (coded

articles) and not the total number of answers to the variable .

Totals may be different than 100%.

linkfluence live panels
Linkfluence social web live panels are made of opinion leading blogs and 

online media segmented in dozens of segments reflecting communities of 

interest and patterns of influence.

Methodology

semantic profile
in order to identify and gather all the relevant posts mentioning the crisis, 

a semantic profile embodying the expressions used by individuals to talk 

about the crisis was created.

The following profile was created and English and translated as 

appropriate in French, German and Italian:

("the crisis" OR "the financial crisis" OR "the economic crisis" OR "the social 

crisis") AND (companies OR company OR corporations OR corporation OR 

banks OR bank OR government OR governments)
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Executive Summary
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Banks and Corporations are seen as reckless, fraudulent and 

disconnected from reality whilst Governments around the world 

are blamed for their inaction or their inability to rein in wrong-

doing financial corporations.

If most opinion leaders do not place themselves in a forceful 

opposition to banks or corporations, they may do so (us against 

them) when faced with shameless CEOs or, to a lesser extent, 

complicit political figures.

Opinion leaders clearly show the way out of this state of 

ruptured trust: accountability and decisiveness, conservative

(as in reasonable) and down-to-earth corporate and commercial 

policies, interpersonal channels of communication.

A state of ruptured trust
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Executive Summary ðGlobal Trends

In all countries surveyed, 

banks are chiefly blamed. 

Their actions and policies are 

designated as direct causes 

of the crisis.

Moreover, they are criticised 

for keeping the bad habits

(lack of transparency, over-

sized bonuses, etc.) that led 

the world to plunge into its 

worst crisis since second 

world war. 

Although corporations, with 

the exception of banks, are 

not particularly distrusted, 

they are not particularly 

trusted either.

Moreover, whereas different 

categories of non-corporate 

individuals are trusted to help 

economies and societies 

move out of the crisis, CEOs 

are almost never. 

Corporations stand in the 
shadow of trust

Banks are (still) to blame
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Executive Summary ðGlobal Trends

When Governments are 

blamed (in some countries 

more than corporations, i.e. 

FR & US), it is mostly for the 

blind eye they turned on the 

bankôs actionsand for their 

continued inability to enforce

new and efficient regulations.

In this context, Governments

around the world may end up 

heeding Barack Obamaôs 

word and siding with public 

opinion against banks.

Governments standing 

òbetween banks and the 
pitchforksó, for how long?

Governments did not & 
do not act appropriately
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Executive Summary ðGlobal Trends

All in all, it appears opinions 

leaders are expressing a 

need for more conservative 

behaviours and more 

personal relationships 

(through individuals such as 

community managers or 

stakeholders managers) with 

corporations or governments.

Individuals such as experts, 

political leaders, peers or civil 

society actors such as NGOs 

are more easily trusted than 

corporate entities (along with 

their CEOs) or governments.

Furthermore, corporations and 

governments are going to be 

judged upon their ability to 

play their role (e.g. Regulating 

for governments or Fuelling 

the economy for banks).

Back to the basics of trust
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Executive Summary ðTrust Map (by entity)
trust

distrust

secondary 

role in the 

crisis

primary 

role in 

the crisis

banks

CEOs

corporations

governments

political figures

regional banks

credit funds, etc.

experts

NGOspeers (friends, 

family, ...)
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distrustfulness 

rate

80%

trustfulness

rate

24%

Executive Summary ðTrust Index (by country)

FR

distrustfulness 

rate

90%

trustfulness

rate

53%
DE

distrustfulness 

rate

68%

trustfulness

rate

40%
IT

distrustfulness 

rate

52%

trustfulness

rate

6%
US

It is in France (because of a high level of

distrust), in the USA and the UK (because of a

very low level of trust) that the trust index

scores are the most negative, with respective

scores of -56, -46 and -41.

In Germany, in Italy and in China, the trust

index scores remain negative, albeit less

dramatically than in the other three countries,

respectively at -37, -28 and -23 thanks, in both

cases, to fairly reasonable levels of trust.

trustfulness

rate

3%

distrustfulness 

rate

44%
UK

trustfulness

rate

68%

distrustfulness 

rate

90%
CN


